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MEJERIET BRYGGERI is a
brewery located in the middle
of Orust in the old dairy
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MEJERIET BRYGGERI is a

brewery located in the middle the silhouette of the island. The
of Orust in the old dairy 1
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locally produced quality beer. . S
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draws inspiration from the
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6 identity is strengthened.

The finished product is served to visitors.
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New roof construction
Staircase
Openings and frames
U-beams steel and ramp
Platforms and stairs
Bardetials
Tiles and white paint
Window frames
Furniture

. Beam and door (store)

- Windows (south facade)

- Windows (south facade)

. Glass blocks

. White tiles (rectangular)

. Port

. Doors

. Door (workshop)

- Windows (workshop)

. Glass block windows

. Windows

- Windows

. Glass block windows

. Windows

. Beam

- Wall surface, yellow

. Green tiles with pattern

- Wall surface, apricot

- Grenn tiles, square
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Image from the entrance The loading of wheat and hops into
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Served 8- 12 degrees
Contains: barley malt and wheat malt
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Leftovers from beer production are transported
to the bakery.
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L 29. White tiles, rectangular
Reused tiles in new compisition to 30. Wall surface, gray
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Shaping and baking of the bread oc-
curs in visibility of the visitor.
Diagram illustrating concrete floor slabs in new use Diagram illustrating tiles and brick in new use S B a— =

South facade Addition supporting the building structure when removing parts of the
Platforms supprting the new facade building



